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[FN@BeCctives

IYdeterminertheNevelfof consumption
giidfconsumers: preferences for
PO rted and domestic oranges since

| \/y mam has become a member of AFTA
d WITO.
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l-Reszzrer questlons

e T

- Méﬂn'_ JuestionsWhatussthelevel of;
consumption andwhat'are the consumers’
preterences for imported and domestic
Brangesisince Vietham has become an

J ficiall member of AFTA and WTO?

Vhat are the effects of the importation of
Dranges regardlng the trend of orange
consumption in Vietham?

* How to satisty the fruit consumption demand
of the domestic market, especially in terms
of quality, safety and price?
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SN tAtVarsSurveynterviews with'experts of
2iorange market in Vietnam.

: '_’ﬁtitative survey: questionnaire for 300
= r+o nsumers In the center and the suburb of

= ffFfanm




- ;Jnj SrSnterviewed N iveNn
1. rJJ' Kiem district
2. 'J" -Ba lirung district
3 ,,anh Xuan district
=7 Gia Lam district

= Use of the SPSS software to analyze the
collected data.
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WANSESUIts and Discussionwses
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Aooofel |ng to the mterwewed experts, the
\/J—w iamese fruit market has recently
nged a lot.

\ ouNndi766,900 ha are cultivated with over 30
| arieties of fruit (orange 87,200 ha, yield
::':? 606 400'ton in 2005).

~ =Tthe average fruit output per capita has been
increasing promptly from 35 kg/person in the
1980s to 79 kg per person in 2005 (orange:
7.4kg/person).
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~ \/' ety and quallty ol imported fruit have
aIsont ad S heseTparametersrwere

aJ_g: Increasing before the entry of the
Vietnam in the WTO.

- iétnam imports fruit -through official and

.'_

edmofflmal paths- from China, Korea and

-.—"__.--"'

= Japan, by the trade agreement FTA of
“ASEAN countries.




able; Fhuit WHICh are alloWed to be impoxted by
Vietnam in 2005w —
Unit: 1,000USD

DESCription Import Description Import

Coconu'is;-. nuts 86.947 | Dates, figs, pineapples, 31.440
anECashew nuts (fresh) avocados, guavas,

S mangoes and mangos
: teens (fresh or dried)

Qm (fresh or Grapes (fresh or dried)
= Vdried; whether or not

P

| shelledor peeled)

_-Appl'es, pears quinces, Other fruits (fresh)
(fresh or dried) Other
fruits (fresh)

Total 150.692

Source: The 2005 customs yearbook on foreign merchandise trade




waldncome rate of mterwewed hgg,seholds
Unit: %

Income I Urban Total
0)0)50)0)0 6 2
I[P/ person/month

E OO 000-700.000
- "VN D/person/month

= =>700.000-1.000.000
;.r VV/ND/person/month

4 >1.000.000
VVND/person/month

Total

Source: Data Survey (Favri/Malica)




mpending fortood and fruits

relative,to. the incomens -

Unit:%
PeriFurban = yrivan

Food | fruit | Food | fruit

-

2500.000 VND/person/month 43 44

1|

2 | >500.000-700.000 46 45
— VND/person/month

>700.000-1.000.000 33 39
VND/person/month

>1.000.000 VND/person/month 23 27

Source: Data Survey (Favri/Malica)




able 4: Reiafion between'income and main
JCESAWhErE orangesianeiuiyiit

Income

B

Sl

~—

Unit:%

Main place

Rate

‘6 000 VND/person/month

B

Traditional
market

94

f_5'oo.ooo 700.000
= VND/person/month

Traditional
market

63

=70 0)50]0) )= 00/ 05 010]0)
\V/ND/person/month

Traditional
market

33

>1.000.000 VND/person/month

Shop, Super
market

54

Source: Data Survey (Favri/Malica)




IEBEGHEIBCES Where local and imported orangesiare bought
—
m— Unit-%

Mo \ ietnam orange " Rate Import orange

[
-—

IS TEditional market 31 | Shop, stall

15 | Traditional market

r o .
=

= Shop, stall, traditional 23
market

Street vendor, traditional
market

Source: Data Survey (Favri/Malica)




Tab|e"6m-reasons foritime variations:in

purchases of fresh orangesyss

Buy/less orange (%)

Buy more orange (%)

Parl-Urozin

[PDaaennce
IREESONS

_ aue

o=

O=ln

Reasons

Rate

Par=lsan

Unbban

Reasons

Rate

Reasons

i
Cold weziiglaf = Bl

s

Cold weather

27

Cheap,
many

26

Cheap, many

=,

Ty B PP PR
EXEIISIVER OW

Expensive,
have a
little
orange

Large
orange,
good
quality,
TET

Cheap, many
good
quality

Cold'weather.
Expensive,
low
availability

Cold weather,
Expensive
, low
availability

Cheap,
many,
good
quality.

High Demand
(Tet, hot
season..)

Source: Data Survey (Favri/Malica)
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RNEvEvaCrteria to select,oranges?

1Mo o : Criter'i

[
-—

S ———— i ——

Rate (%)

| _i_ce, good taste

: fGood taste, fresh, thin skin

Price, good taste, fresh, thin skin

Source: Data Survey (Favri/Malica)




able 8: C"Sﬁl’hers’ commen

FIICENGNmport
BIENgE

) ’
ChEeape

1IN orange m

Rate
%

37

Price ofidomestic
orange cheaper

Yes

ts on recent,changes
an ..F

Rate ﬁore Import

%6

orange

pr—

Rate
%

Z

Yes

68

19

No

o6

No

7/

44

Don’'t know

3

Don’t know

25

Total

Total

=Vlore’domestic

%

Quality of import
orange better

Quality of
domestic
orange better

92

Yes

Yes

5

No

No

Don’t know

3

Don’t know

Don’t know

Total

100

Total

Total

Source: Data Survey ((Favri/Malica)




&
. Effects on orange consumptlon of
ecent changes.in orange Market

Use more

orange
)

Tio substitute

for domestic
orange (%)

1o substitute

demestichNImportorange domestic

orange for
Import orange
(o)

95

4

94

5

95

5

= Do_n_’t know

0

1

1

Total

100

100

Source: Data Survey ((Favri/Malica)




S able 10: Habitwof buying ora‘n’é'é |

NG

[
-—

ParEuran™

)

“Urban(%)

IEBIYS to more than one

= | seller

89

~ 1 Buys to one seller only

11

Source: Data Survey (Favri/Malica)




hle 11Relaflonship between educationjlevel
anumiiowledge of theroriginyefioranges ==
= Unit: %

Ighmss S ptermediate; | lotal
school college,
university
and over

1 A . . . 77

2 Often 12
_g.-_“"; Qmetlmes 12
:::4::_ Rarely 2

5 | Never 0.5

Source: Data Survey (Favri/Malica)




Pty 2. Ways to identify the origin of oraligeEs s

; .‘éys to Identify, % CONSUMENS

Colgtif 8 . 6

BEIS 1

=
-—

—_—

Fronl Sellle 32

=001, e 1

= [Colour, from seller

llabel, from seller

Colour, label, from seller

Source: Data Survey ((Favri/Malica)
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iEPEREaRredilection for origin of.oranygesks

Unit:%

NG - . Par=uranT s urban

iR /ietnamese orange

7/

—_
et

S mported orange

r e
=

83

99

11

0,5

fea

S
I i —
i A==
e ——— —
..". =
- i
- o —

—

Don‘t like anything

6

0

4

No idea

0

0.5

Total

Source: Data Survey (Favri/Malica)




zlg)fe 14 Rate of consumers buying imported oranges
HETEEEESWHenithe price ofimported erange reduces

No | Peri-urban(%) | Urban (%)

—

| WheHprice ofimported oranges. reduces by 40/0) 740/0)
- 20%
_~;'_éUmers donit buy more 32

’ Tnsumers buy 10% more oranges 65

-?_T(fo'nsumers buy 30% and more oranges 3

S When price. of Imported oranges reduces by
90%

Consumers buy 10 to 30% more oranges

Consumers buy 30 to 40% more oranges

Consumers buy 40% and more oranges

Source: Data Survey




2bjeds: Marn'reasons to choose oranggeijuice
— n..é__*'-r_ - Un‘lw:.

- - easons Vinamilk WM Drink Twister

1, Atk - 18

PNEiEte and quality 19 5 0

BNVEEte and availability 32 1 45

] - . -
= 'H-__.:-— e o .

=7 Quality and 19 33 5
= availability

“I'5. Taste, quality and 10
availability

Source: Data Survey




SBEN G Rate o 'consumers consuming orangeyuice

—
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Unit:%

NG Labellof orange

Peri-uban

Urban

e ———— e

1 Vsl

juice

15

MEDrink

8

SIwister,

-

32

|
:;‘-L
-u =

0

"5 | Elovita

0,4

'Golden Pan

0,4

Flash

0,4

Tribeco

1

Uc

0,4

Source: Data Survey




g2ble 17: Consumers: opinionss

fimppmeﬂ—il-lmpor:tednrange juice
orange juice is has a better quality
higher than the price than domestic orange
of domestic orange juice
juice

SOIMIMENLS

Peri- Urban Peri-urban Urban
urban

0] 70 32
70 10 61
Don’t know 30 20 7

Source: Data Survey




—
Cor -'usion

~ J#u dind of orange increases and will still increase if
PHCESIgordownDemandanRecreases moretinuroan

thieniiniperi-urban areas.

Viore Mand more people drink orange juice, especially
yo.fz' igfconsumers.
sVVhereas oranges from China are considered as bad
= roducts oranges from Thailand are seen as good.
; evertheless consumers don’t always distinguish
= flhe origin of oranges they consume, that is why they
= have a general bad image of |mported oranges and
prefer local ones.

- Recent changes perceived by consumers relate to
increase in quantity and quality of local oranges.
This seems to have more effect on their
consumption than changes in imports.
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frJ NK YOU FOR YOUR

QESUENTION !




